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Accelerating Development

From “Made in China”

to “Creation in China”

Symbolized Architectures

Green lifestyle

New Orientalism

Era of Neo Tribes

Mix Culture

Chinese Creation
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Is it a realistic view that 600 years of significant history established by the
leading countries is surpassed by China within 60 years in a single bound?
Currently, the hottest topic in Chinese society is its developing model. The
party of positive perspective advocates that it is definitely not a start from
zero, as China has been firmly backed by its 5000 years history which
embraces abundant energy and nutrition for future development. Also,
they liken post-reform Chinese society to the dawn after the deep sleep
of fragmented history during the modern China's development process.
Meanwhile, the negativisms stay to take wait and see manners, while
pointing out the existence of conflicting substances to objective laws and
conceivable risks caused by unrealistic target-setting.

HARER60% M & i A [T B, T RS B ) SR e R A
W, — A AR PR AR R ST AT 2 v BRI R RE A L K
FeIUT0, BAMEA TR AR I A AR ? T N RSSO A8, WA ANz
GBI, A J) A B 30 A AN B S T 0e , P AR T 35 il
R, B ARYNAERII, 280 B R e AT B S A A6 7 2 SR i
RUBSAE AT, SCHRIEUPE 38 00 S e RO TR B B P SRR, S 3 A 5 7 Sl 1
CE Y

LK OMENAEERIZE ) o #5760 % DRk 77 > FREA [HERE |20, 77
TaT ) —EGOEE RS MR 260 R o724, THERIRE ] O—iit7 7 Y FhEh
T BOHN? I & o> TERLWHERH S 22T & k- 72ENd T2 & ARk
B 0H? NRICEFHMAMEA S < 7 0« A IICAEEZ T (1 > 7 1) A
BERREETIAIDEED  IMLENRE T 7, AP 77U A% EIN-
THD o T, FEEDZELIZ &)L L T DA ? FESEE TV ORI A
BNDGdr, 7 LA T4 THEEOFRPHERGE 2, WHEET © — > 25
T EEL TR, S Ltz v,

By looking at the fact that “Made in China” accounts for 60% of global
production of luxury goods, and China became to enjoy the world’s 2nd ranking
of its spending power, the emerging common question mark among a number
of Chinese is about existence of “Creation in China” high-end goods which is
rarely found in the market. While the country has been losing natural blessings
like beautiful woods and clean rivers, another question is what China could hand
down to the following generations. The value of Chinese yuan has been rising
externally, and vice versa internally. With the situation of continuous inflation,
soaring labor cost and enterprises’ operating expenses, what way the country
handles the hollowing out of local industries while processing industry has been
shifting its production to India, other countries of SE Asia and Africa? Under the
accelerating trend of business model conversion, the development of creative
industry could be a potential methodology to encourage the domestic demand-
oriented industrial chain.
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In exchange for ruining nature and humanistic environments, the urbanization
of farming villages and city development have been steadily in progress. In
urban cities, installation-like symbolic architectures such as TV towers, financial
buildings, libraries, museums, are coming to the town one after another. Super-
avant-garde architectural styles are created by cutting-edge architects and
artists, just like the Bird's Nest and opera house of Beijing Olympics which
widely attracted public attention. Most-advanced building materials and
decorative items of Chinese taste, a combination of borderless design challenge
and Chinese contents. At the end of the day, what landscape would be created
with things swamped by waves and newly-introduced elements?
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Theme 1

Inspiration

About Sprit of Asia
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Modern China’s

Development Process
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By looking at development process after the Chinese revolution, a question is
emerging — does China catch up the same level of development as the leading
nations achieved with their 600 years’ endeavor? The perspective of positive
party: China has been abundantly backed by its 5000 years culture and history
which embrace rich layers of energy and nutrition sufficiently cover even rapid
development. The 60 years improvement does not refer to start from zero but
indicates the dawn after the deep sleep of fragmented history of modern China'’s
development process. The perspective of negative party: It is understandable
if Chinese development process was evaluated like “high speed improvement”
“excessive target-setting” otherwise “risky reform” as it actually accompanies
conflicting substances to objective laws.
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Blue Tiger Porcelain
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Relevant to the National Palace Museum in Beijing, a big criticisms are aroused
due to more than 10 critical errors recognized only for 3 months: Property of
Hong Kong Liang Yi Cang Museum loss in the Forbidden City museum exhibits
on display; banner typo; tax-evation case with Duan-gate exhibition entrance
fee; illegal operation of members’ club in Fangjian palaces; case of delay in
reporting of damaging a broken dishes; throw when abandoned wooden box
more than 10 pieces of statues will be thrown away after being sent back; 2006
man-made damage to the instruments used in the Ming Dynasty product; site of
two products in 2008 the temple statues damaged; 2009 a glass flower handling
the late Qing Dynasty twig broken glass; 2011 rosewood jade inlay bird and
flower hanging panel when repair in the dust water drops on a wet and penetrate
into the hanging screen; 2009 Meridian Gate Palace staff collusion with the
tour guide who individually accepted sightseeing tours into the Forbidden
City and the whistleblower profit reward 80,000 yuan; As of 2009 200,000
ancient cleaning process during seven-year, there are more than 100 books are
not entirely on the account. The systems of management and antitheft at the
nation’s representative important cultural assets have been rigorously examined.
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Designer Jenny Ji created custom clothing and casual clothing senior brand
in 2002 in Shanghai. The brand concept of Chinese culture and Western-style
cutting, tend to subvert the traditional style and change the Chinese elements
into elegant, hippie's performance, created a unique style. Jenny Ji's natural chic
lifestyle, LaVie's unique fashion spirit of liberty advocated by many urban women
who pursuit of fashionable preference, and have been surrounded by fashion
media. The fashion industry in China has driven the new trend of designer
brands. LaVie is a word from French "life", its products lineup from apparel to
evening dresses, jewelry, shoes, hats, bags, home, wedding, etc., extensive
use of design patterns with Chinese characteristics, such as the celebration of
the rich 'Double Happiness' word and so on. Spring and summer of 2010, as a
new mother, Jenny Ji launched Family series "Blue Tiger Porcelain’, inspired by
the Chinese artisan craft performance. "From Han dynasty people draw tiger
on the door - drive disaster of evil customs. 2010 is Tiger's year, the pattern of
tiger head present with color of porcelain implying a meaning beyond the luck.
And normally all kinds of tiger folks are used to bless healthy to the children.
The whole collection designed with full of childlike innocence, delicate embroidery
to show the finest traditional Chinese folk art.” The combination of folk and craft
pattern presented in liveliness interpretation and graceful details, presents
LaVie's characteristics as "very Chinese, but not traditional, it is modern Chinese!"
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The brand of children’s clothing established by French designer Amelie in 2004
in Beijing. “Tang’ roulou” is a specialty candied fruit snacks in Beijing "it gives
me the impression that my life in Beijing." For the love of traditional Chinese
arts and crafts, Amelie use the design in full of fun China fabrics with bright
color and traditional patterns, but also with a French-style romantic taste. In
2008 she collaborated with a friend Pierre-Yves (French NGO organizations,
"Ningxia women" Beijing contacts) who set up “Ningxia Bai Hua embroidery
cooperatives”, cooperative members will be embroidered flowers craft
applied to the Tang' Roulou’s French children's clothing in the hope that
China's Embroidery can be reflected in the design, truly expresses the new
harmony of Chinese and Western design. See a lot of old Chinese traditions are
disappearing, they think, "Tradition needs renaissance and support, otherwise it
will be soon vanished and forgotten." 'l like old traditional handicraft in China, but
I ' want to change the way by the French children's wear." Brands not only provide
employment opportunities for rural women skillful in embroidery works,, co-
products will also donate 50% of revenue NGO organizations “Ning Xia Children
project”, the funding of local children to complete their studies. They hope that
one day "Chinese French children's clothing" will enter the French market.

http://www.tangroulou.com
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French designer Virginie Fournier and two friends co-founded the brand in 1998
in Shanghai, Now the brand have a branch in Beijing and in Paris, Toulouse,
Brussels, Denmark and many other world cities. As artistic director, her frequent
travel between Paris and China, with Chinese designer, color consultant and
workshop in Shanghai. First brands to exquisite silk packet tourist souvenirs,
promote the prosperity of Chinese high-end souvenir market, and now there
are many imitators. The inspiration of clothing and handbags design almost
come from China's street, such as handbags inspired by the Chinese postman
and electrical work packages, especially its color "Green China" because it is so
special, they found the special effort Postal supply manufacturers in China to
get their stock. This very thick woven fabric is very tight, and even waterproof,
which they changed the color to a unique design of “Shanghai Trio”, and now
manufacturers have a special combination of fabrics for them. Designers
also traveled throughout China to find the best cotton and silk, looking for
experienced craftsmen, the quilts, tablecloths and silk jacket used exquisite hand
embroidery and decorative pieces, trying to make China the ancient craft handed
down, but also in an efficient market operations continue to lead the trend.
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Intimate feelings, tribal atmosphere, and attachment to the nature... the feelings I L
common among Asian people. The natural features influenced by Chinese . h »
civilization and aesthetics based on the ethnicities across the eternal flow of time | 'L N
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and layers of space. Great sensitivity, depth of authenticity, true and warm spirit.
Accessible luxury which is the rhythmic mixture of patterns, colors, texture and
artisanal techniques. Free and bold, unconstrained interpretation through oriental

viewpoint, all get together and crystallized to create a new expressions.
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Careful and ultimate artisanal handwork;
Create various woven expressions
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Red embraces blazing sparkles within
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RTEE Ji ign : e o < y
&= TEEE Jin Ze Arts Centre, design : Hannah Pang ] 2 AL ESMAIE RN E

BELMEAEUICAIE BHRICKETZ/NT—Y
Creation as a fruit of natural features, freely intermingling patterns
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Graceful shades floating on enchanting mud wall
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Care-free play of exotic texture combined with diverse feelings
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Give bold and dynamic essence to complex material

RRIEE REMEEENEE
TUIFATRIVEVYR ENREERDOHZE
Primitive essence; Colors of rich chromaticness
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Bt ERENEAEULERE KBAHIEXORE
Aesthetics created by natural features

and ethnics, a fusion of elegant colors
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Brown worked with delicate shimmer
Texture of soil as if blended with flakes of mica
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Brilliance of gracefulness and openness,

a modern interpretation of traditional beauty
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Subtle dazzle enfolded in copper
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COLOR & TEXTURE
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Colors of various nuances and chromaticness
symbolize the arrival of new era. Red embraces
brilliant glow within, reddish brown of glossy

Japanese lacquer, vivid red reminds of wet enamel.

Sparkling vermilion created by the layer of weaving
and embroideries; Colors of abundance. Blue,
the overwrap of shading indigos. Purple with
increasing depth of glamour; Brown with woven
shimmer within, copper enfolding delicate dazzle.
Unconstrained gold mingling with black; A string of
gorgeous and dynamic waves of colors.
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“China Color Trend Book” became 3 years old now. Based on valuable advice
given by top-level professionals of brand management and design sector in
Japan, Europe, certainly China, our production team has been dedicated last 2
years to study and develop a style all our own, explored Chinese philosophical
thought, induced modern values, discovered cutting-edge design ideas, and
finally came to fruition to transmit brand-new creative concepts, CMF (Color,
Material, Texture), and the trend.

“China Color Trend Book 2013-14" has been composed of inspirations from
philosophical thought and traditional crafts, trend research of new art, design,
craft, and various range of original visual materials and texts. 6 themes
constantly provide visual images, colors, textures, and most-advanced design
spirit combined with actual material samples, with interpretation of “Chinese”
perspective in diverse angles.

The source of “China Color Trend Book 2013-14" is focused on China-oriented
trend, despite the fact that Europe used to be in a leading position of global
design trend. This young, unprecedented, but treasure-trove of unparalleled
creativity has gained highest level of evaluation from the professionals all over
the world. A number of creators are deeply interested not only in market in
China but also its culture and new ideas and creations growing in Chinese soil,
which all finally reach to the inspiration to prop up their artworks and brand
development activities. The major driving force of “China Color Trend Book™'s
serialization should be its practical functionality which covers versatile insights
applicable to Chinese-market-targeting branding and production development
in various sectors, such as automobiles, home electronics, fashion and interior
industries.

At the closing of this issue, I'd like to express my sincere appreciation to Jin
Ze Arts Center, Chinese sociologists, trend color researchers, art curators,
artists, designers, fashion and interior brands, antique collectors, who always
provided necessary assistance and cooperation. Our production team also has
been composed of diverse lineup; graphic designers both in China and Japan,
photographers, color and pattern designers, fashion director, translator, and
craftsmen. Last but not least, material producers in China, Japan, and Europe,
all offered countless support with their fantastic products.

Currently, China is standing at the dawn of its “era of creativeness”. Embracing
great changing times and high-speed transformation in market environment,
mixture of diverse values and aesthetics, and unprecedentedly unique ideas
developed by its younger generations, China is stepping into the center stage
of the global trend. We strongly believe in our mission to cover the desire of all
creators world-wide, to provide unique source of ideas, a fruit of the growing
Chinese creative mind linked to the global trend.

November, 2011 Eri Omae (Zhou Xin)

Chief Editor of "China Color Trend Book”
DIC Color Design, Inc.
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